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Direct mail also
yields a 13:1 ROI
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PRINT BY THE NUMBERS

People look forward to it.

They spend time with it. They trust it.
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promotional materials

open mail right awayenjoy checking their mailbox

prefer to read on paper

visit a brand’s website 
after receiving direct mail

WITH MAGAZINES

WITH CATALOGS

WITH DIRECT MAIL

Wouldn’t choose a company 
with no printed bill option.

Find print marketing to
be the most trustworthy
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